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This guideline contains basic principles and examples that are needed to
maintain the consistency of Tencent QQ’s brand identity, from the primary logo,
color, graphic device, imagery through to the typographic style. It shows you
what these key elements are and how to apply them correctly and consistently
throughout the various applications. It is essential that the key elements should
be applied correctly and consistently. However, there is enough flexibility to
always produce fresh, creative and differentiated communication pieces. It is
not essential to use every element on every item of communication, but to
deliver a strong brand message without compromising the brand identity.
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BiRQQ( &R “QQ7 ) 2EBMATITEN—KE FInternet UMLK
BIR@(E (IM) 2@, BaiQQBeKRZ=Microsoft. Windows. OS
X. Android. iOS. Windows PhoneZ%Z#ER¥ES, RSEII8IZBAIEER
FF. QQIRGBEBIII0%IFEEENEF; SAMWM. XHZiwEE, =
WrelFTm e DB ; QQEAOTTERRLRIAE. IR REEERR; K
FEDE165F, BIRKEKRSIZA!

Tencent QQ(QQ for short) is a leading IM software created by Tencent corporation.
QQ has covered multiple mainstream platforms, such as Microsoft Windows,
OS X, Android, iOS, Windows Phone, serving more than 800 million monthly
active users. QQ serves more than 90% Chinese internet users; offering multi-
user video, multi-terminal file transfer and many more continuous innovation
for a better experiences. QQ concentrates on creating joyful communication,
entertainment and life experiences having a history of pleasant communication
for 16 years, bringing joy to 800 million people!
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QQIFREMTTERAR: 1.BFRS 2. XFirk, HxEEiExyK/NIME
EEER, FENFIREFERIRER. QQIRERENTREREXHHE
BENER MARENAHREERRS . FHEHSMEFAEIN4ER
FMaczPCim, JEERISUXmMR T OIRS IR FHIT T E

QQ logo is made up of two elements: 1. Symbol 2. Logotype. The relative sizes
and positions of these elements are fixed. QQ logotype cannot be used on
its own. The primary brandmark should only be reproduced from the master
artwork. It should not be redrawn or altered in any way. The master artwork
is available in various electronic formats, for both Mac and PC, from Brand
Center, ISUX, Tencent.

BfZtRE / Symbol N =R / Logotype

FREERE / Logo
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NERSEQQRERMMAS, SHER MEERLINS. EATEYR
WOREl, RRMERHREEESRER. QUIRNERSRIERLRSH: EH
/Xt ER LEREVREEEE NG £FERN, REERLAERBR
QQETE; EmMEeER EERARFT; JtNEREFELIEFERIL T
ERERENRZSER, AIINBERE, HZRIS, ZMENRF, FRENESR,
A B AR BB RIFE.

The basic logo is the main signature of the brand. It helps to build
recognition of the brand, as well as convey QQ’s confidence and stability.
The basic logo of QQ is recommended to be used in full color version on
white/ light background, or used in QQ blue on black/dark background.
When used in white version, the background color should be the main
blue of QQ. 1 degree version in grayscale can be available in single color
applications like forms or in any embroidery and silkscreen, fax sheet and
memorandum, when the basic version cannot be reproduced in a satisfactory
manner.

01. 2%k

Te: 2%
B=: B8

01. QQ_Full Color
Logo: Full Color
BG: White

02. QQIEEHR

s BRQQE + 26
BE: 8%

02. QQ_Blue_Black
Logo: QQ Blue + Black
BG: White

03. QQIEER
& BAQQE+AE
ER. B2

03. QQ_BIlue_White
Logo: QQ Blue + White
BG: Black

04. RBEhR

n&: B8

E=: BHQQE
04. QQ_Reversed
Logo: White

BG: QQ Blue / Black

05. BBREIR
T BR
B5: A8
05. QQ_Black
Logo: Black
BG: White
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QQHIEEREMRIRE RN ERS, AMAEETXRBEBEENERNE
RTE, JEREERSIEAEZ %hoﬁmﬁﬁmﬁﬂi¢ﬂuﬁmlm
B, AFEENFIRERERRER. QUFFEIRE A BEENAHISEERSA
B. QQEERSHIERZRSA: TE@%@*ELﬁ%é Z eI
Ind; AREN, ReERLIERAQQERS; AmkEtesR LEREE
I SIRERSRREIATFEN S N ERTERN BRI, fINR e REg,
WmERE, LWEDR, EERNER, AfERRERg 2B RInE.

The preferred brand identity for QQ is basic logo. However vertical logo may be
used when there is a limited area for a logo display, vertical logo may be used.
The relative sizes and positions of symbol and logotype are fixed. The primary
logo should not be redrawn or altered in any way. The vertical logo of QQ is
recommended to be used in a full color version on white/light background, or
used in QQ blue on black/dark background. When used in white version, the
background color should be the main blue of QQ. 1 degree version in grayscale
can be available in single color applications when the basic version cannot
be reproduced in a satisfactory manner. 1 degree symbol with black logotype
version can be used in limited circumstances when full color version cannot be
easily applied.

QQ

QQ

01. £%hx
*TL: @7}:/
B A&

01. QQ_Full Color
Logo: Full Color
BG: White

02. QQIEEHR

s BRQQE + 26
T‘Eﬁ?%. BE

02. QQ_Blue_Black
Logo: QQ Blue + Black
BG: White

03. QQIEER
& BAQQE+AE
ER. B2

03. QQ_BIlue_White
Logo: QQ Blue + White
BG: Black

04. R Bk
& A
B BQQE

04. QQ_Reversed
Logo: White
BG: QQ Blue / Black

05. BAZRHR
s PR
T‘E_?%. H&

05. QQ_Black
Logo: Black
BG: White
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QQHIEISIFS, EBMNBNEISZZH—EIGRES, F2LALFET, IE,
mRRImEE SR . BELEEMNEBELNN T QUIREERIMMEMNS, 2
mERIARNXETTH, FEFNKEBESLHISNNE . QQEIFARSHIE
B7sESH: AEHBREER LEREURSHEFINS; EREN, RE
B LAEAQQERE; ARMERER LERARRIRE; JfNERSA8E
LIEFERI S U EREREN AR RAT, fIINReRE, hZRI%, ZMENR), &
BERNETR, JERREREBEERITS.

QQ penguin with a red scarf has been an important symbol of QQ since
Tencent company established. The cute penguin expresses intimate, lovely,
warm feeling of the brand image. This symbol is the key element in the brand

expression and should not be redrawn or altered in any way. The symbol of QQ
is recommended to be used in a full color version on white/light background,
or used in QQ blue on black/dark background. When used in white version, the
background color should be the main blue of QQ. 1 degree version in grayscale
can be available in single color applications when the basic version cannot
be reproduced in a satisfactory manner. 1 degree symbol with black logotype
version can be used in limited circumstances when full color version cannot be
easily applied.

01. £%hx
*TL: @7}:/
B A&

01. QQ_Full Color
Logo: Full Color
BG: White

02. QQIERIR

n&: BHRQQE + 28
T%?%. BE

02. QQ_Blue_Black
Logo: QQ Blue

BG: White

03. QQIEER
& BAQQE+AE
ER. B2

03. QQ_BIlue_White
Logo: QQ Blue
BG: Black

04. REhR
& A
B BQQE

04. QQ_Reversed
Logo: White
BG: QQ Blue / Black

05. BAZRHR
s PR
T‘E_?%. H&

05. QQ_Black
Logo: Black
BG: White
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FHIRQOR BEIRET LIEFrE N AR #iEHNRE], mEEEFME—ER
ZEAARIEXE, WXEEITIRETsRE, SRR TESINAAR
PR RISRIB/INERS . NHRRIFGRISTSRE S AIEE, WKIEK/NMA = 1RE
FRE. SIRSRI WA ERERN, REXBXNEZFLGEN. NaE, LA
ERRENE/RA—INRA X (FASEE,—RER TRFF100%%
£ X 15, 52100%% 2 KEAr RS, ERA0% %R E X155 ik,

To ensure that the QQ logo is clearly visible in all applications, always maintain
adequate clear space around it. This space represents the minimum distance
between the logo and any other design element or text. To ensure the integrity
and legibility of the logo, the area surrounding it should be protected. A
clear space of 100% should be maintained but when 100% clear zone is not
available, use the second option of 50% clear space.

0.5X 0.25X
T 1
0.5X ‘ -
1.6X
0.5X
Y Y

0.5X

1 0.3X

“10.3X

0.5X

100%

50%

100%

50%

100%

50%
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BN EERENRT XN, HEbHIXANBATRA=ZE. =%, T8
JRERRE. BENSRSKEMRIISEART, HixERSH&/NEIR
RIBEHR16mm, RNBREERIEENI44px,

There is no predetermined size for QQ logo. Scale and proportion should be
determined by the available space, aesthetics, function and visibility. There is
no preset maximum size for the logo. The minimum size for the basic logo is
16mm in print, 44px for screen use.

8.QQ
L

EDfIZE / Print: 16mm
T7RE8TE / Screen: 44px

8

QQ
L

ERRIEE / Print: 7mm
E/REE / Screen: 20px

8

L]

EQRIEE / Print: 5.5mm
SE/RE8EE / Screen: 16px
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RSN EBUR TIRERHI . ERSERTURE RSB A X e A Xt
3, B, BHREET. fIIXMRINERERSHDANBRS. EEHR
SNEREPNE, EREET. MERREUNEREFAEN, FL. E
FEE T

The preferred logo placement is differentiated by the logo format. The basic
QQ logo is positioned left aligned or right aligned at the top, middle or bottom
of the page when the identification of the brand is the priority. For example, this
would be applied on most stationery system. Vertical QQ logo is positioned
center aligned at the top middle or bottom of the page. QQ symbol is positioned
left aligned, center aligned or right aligned at the top, middle or bottom of the

page.

waiE

Corner Position

HAuE

Corner Position

waiE

Corner Position

waiE

Corner Position

HAuE

Corner Position

waiE

Corner Position

M E
Center Position

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

I B Y QA |
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AT RIEmERSHTBE S UR RFmESE—E, BREAIEFRaIER
SRESREBEN. AERAMEREE, NREEREBINAEMRIOEFHAN
SeERREI.

To maintain the integrity of the logo and to promote the consistency of the
brand, it is important to use the logo as described in these guidelines. The
examples shown here illustrate possible misuse of the logo that should be
avoid.

Q

2 QQ

REYEIRETTEIHAIRE;

Don’t change proportions.

FEEEIENFIREFE;
Don’t change the logotype.

FERP RS ;

Don’t rotate the logo.

7»QQ

IM.QQ.COM

2 QQ

FEYZRBIFRSINN;

Don’t change the logo’s details.

FEERTREFMIERNTE,

Don’t create a logo lockup with text.

REERSRRIHEE,;
Don’t add a drop shadow to the logo.

5QQ

£Q0a2016

Q

FEEENEIRSITE;

Don't alter the color.

FEERE ERINED/ RAS;
Don’t add the the year or the version
number.

TR BTSSRI ;

Don’t outline the logo.

= Q

Q

FE{E RN, RERIRTE,

Don’t use the logo in a low quality.

RE B AR,

Don’t compress the logo.

FEAERERETE R

Don’t make image into the symbol logo.
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ZHUAT, mETREZSNERN. mEEROIZAHREATEENT
B, NARYIRBRAE, ZEMNESER, MEEENSESREINTERN
2)\@0

This section explains the standard shape for 3D artworks of QQfamily
characters. All on/offline 3D artworks which need to show the movement
such as walking or running(dolls, 3D structures etc), can be produced based
on this section. The character shapes can only be redrawn or altered under
the audit of ISUX Brand Center.

Lol

1 lal
8AESR
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QQIREINEERAMERE: 1. QQE; 2. QQ4; 3. QQ=; 4. H. QQ
NE— " mEEHEERELESENPantone®¥ ., XFFm/ISED
R4, — iR BN FRERXNNAPantoneBE (B E); &R KURE TixE
FPantone®%, BN CMYKEEMAEZEFE., *FE@m. W
. PowerPointiERXieEEr e, AEHARGBEEN+/NHFIE. &
MEFRENREESAREREMEIRIN ML RE, BN R gL
Pantone®R~AQQREENREZSEXSK. (*PantonefEPantone NEIFT
5. )

QQlogo is represented by four colors: 1. QQ Black 2. QQ Red 3. QQ Yellow 4.
QQ White. Color plays a central role when QQ brand is communicating. Always
use the color palette represented and apply them to any communication
materials. Whenever possible, reproduce QQ logo in Pantone (single color)
for print work. If this is not possible, use CMYK values listed for print
communication pieces. For screen based work, use RGB and HEX values.
The colors shown throughout these guidelines will vary on different screens
and printers and may not display as accurate color matches. Always refer to
Pantone color swatches for color matching whenever possible. (*Pantone®
is the property of Pantone, Inc.)

QQE
QQ Black

R:0/G:0/B:0
C:0/M:0/Y:0/K:100
PANTONE BLACK C

# 000000

R:232/G:28/B: 39
C:8/M:100/Y:50/K:0
PANTONE 199 C

# EA1C26

REE 1
Logo Color 1

REe 2
Logo Color 2

QQA
QQ White

R: 255/ G: 255/ B: 255
C:0/M:0/Y:0/K:0
# FFFFFF

mEE 4
Logo Color 4
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R EEQQMREMREEZIAFER T IMER . GEFIRAQQREIEHRE
BiRAE,XEMET Iz AR mEE XTEDRF . QQINE— 1 mhE
eHMEERERESENPantone®¥ . XT¥m|E/ SEIRY,—KRIERT
MEAXI R AIPantoneBE (R E); &R FKMHRHI T AFERPantone &%, 158
SR HBICMYKBBEMAEZEE, XFRHRE. MR, PowerPoint&ER3XfE
ZE e, FERRGBEEN T/ HTIE. AEFRENEEESR
ARBESEFENRNMEEEE, FRNNRAEELIPantoneE RIHQQMmE
BHNRZSEINS, (*Pantone/EPantone ATIFIE - )

Color plays a central role in communicating QQ brand. Always use the color
palette represented and apply them to any communication materials. QQ
colors should always match an appropriate Pantone color. Whenever possible,
reproduce QQ in Pantone (Single color) for print work. If this is not possible, use
the CMYK values listed for print communication pieces or advertising pieces.
For screen based work, websites, PowerPoint presentations, etc., use RGB
and HEX values. The colors shown throughout these guidelines will vary on
different screens and printers, and may not display as accurate color matches.
Always refer to Pantone color swatches for color matching whenever possible.
(*Pantone® is the property of Pantone, Inc. )

QQ 1
QQ Gray 1

R: 18 /G: 183/ B: 245
C:83/M:1/Y:1/K:0
PANTONE 2995 C

# 12B7F5

R:173/G:173/B: 173
C:13/M:9/Y:10/K: 27
PANTONE Cool Gray 5C
# ADADAD

e

Main Color

e 1
Sub Color 1

QQAH
QQ White

R: 255/ G: 255/ B: 255
C:0/M:0/Y:0/K:0
# FFFFFF

HE 3
Sub Color 3
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e ARERE LB SE BRI HiRATE A P IEFIARIQQmAE . QQIE(01) N fEJ9m
WBEe; Hittie(02-04)NEE TN ABRFRIERMLERE .

The appropriate use of color helps to make sure all the users understand
Tencent Enterprise brand. QQ blue(01) should be used as main color for the
brand. All the sub colors(02-04) should be used as a supportive color for the
applications. but QQ blue1(01) should comprise the most proportion of brand
color of QQ.

03
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i, BMUEAIRERERNS. EARXBER LEREVIFENER
huu- AFQQEERLEAHBRE; FEBFREERLERERRE, 5
EEOEAEEE LERARENRE. SEAEENNNEST (AE) RUF
£/

The full color logo is recommended to be used for representitive use. Use
the full color logo or reversed logo on light or white backgrounds. The white
version logo can be used over the main blue of QQ. White logo on black/dark
background or black logo on white/light background are available for limited
use.

8.QaQ

FEREAEEE LERE¥IRS.
Use the colored logo over white/ light
background.

FEREFRAENER LERRARRE.

Use the white logo over black/dark
colored background.

| 0% | 10% | 20%

FQQiEEE R HERRARIFE.

Use the white logo over QQ blue
background.

 Yel®

30% | 40% | 50% | 60%

| O REEFIRRS0-60% MR, .
Don’t use the logo over 30-60% background.

FERSNER LERQQEES SR ERIRE.

Use the black logo over bright image.

AEREFRAENERLEBQQERRE.

Use the blue logo over black/dark
colored background.

ERENER LERARITS.

Use the white logo over blue/dark
image.

70% | 80% | 90% | 100% |

QQ

| Yel®)
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mEERFREmEARIRINERSD . mBERFERXEETEIM
RIREFRISER . BIE=SRMNQQNPF X mEERFE, AT mhE~m
REEMEEEF . BNFEER/RARFFENmEFA AR, LfRm
R IEIARI—E .

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. FZLan Ting Hei is used
as basic Chinese typeface for QQ brand. This typeface should be used on
products and communication pieces across the brand. The typography usage
examples on the following pages should be accomplished to ensure all of our
communication pieces appear consistently on-brand.

X BB ARG — BT E S IR
HDFHER R TIRATEIR RS LR AIE
oy iy “HI24+=%/= () )

X BN AT TIERN—FRRIEBER IR
N THTER R LR ABIR RS E RIS
oy s L2 +=*/= () ()

X EBE AT — BT B EHFIa %R
T INER R TRV ABIR R S E &R
oty L2 +=*/= () )

XEBITN AT SR —XENINEEHFIRE
M TFNERFETIRA)EBIR = 545K
oy Ly S = () ()

01.
BIE==HEF
FZLanTingHeiS-B

02.
BIE==XE
FZLanTingHeiS-M

083.
BIE==TIEE
FZLanTingHeiS-R

04.
HIE==BHMERE
FZLanTingHeiS-L



o ABCDEFG H IJ KLM No PQRSTUVWXYZ I?|1e.lvetica Neue Bold
4.02 T\ abcdefghijkimnopqrstuvwxyz
English 1234567890!@#$% " &*()?+-=,.<>;:[1}\

mEERFREmEARIRINERSD . mBERFERXEETEIM

BIRESHUZERE, Helvetica NeuelfQQEUEE SISERIZIE, WRAT R ABCDEFGHIJKLMNOPQRSTUVWXYZ

Helvetica Neue Medium

miEENTEERS, FNEEE/ARMANREFRFIZRATRG, LIREFR abcdefghi jklmnopq rstuvwxyz
SRR EIA R — 3 .
- 1234567890!@#$% A &*()2+-=,.<>;:[I0\

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. Helvetica Neue is used

as basic English typeface for QQ brand. This typeface should be used on ABCDEFGHU KLM NOPQRSTUVWXYZ 03.
products and communication pieces across the brand. The typography usage N Helvetica Neue Regular
examples on the following pages should be accomplished to ensure all of our adeefghljklmnOpq rstuvwxyz

communication pieces appear consistently on-brand. 1 234567890'@#$%A&*07+'=, <>,[|{}\

ABCDEFGHIUKLMNOPQRSTUVWXYZ O eton oo L
abcdefghijklmnopgrstuvwxyz
1234567890!@#3%N&*()?+-=,.<>;:[[{}\

4.00 Typography

48
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— QQ #5& / QQ Logo X 4HE / Chinese
501 PRAEIRITTE «« «
QQ For Platforms Elements 8 Q Q
QQNERFERSZ, B—IEEBE—ITEENREE, REAZRSERN |
S5@4, FrUANPNIRSRXhR . PMREEL: QQ+XXX(ARAR); =X IRANEZFR / QQ for platforms
73: QQ for XXX
BFaa N BB T QQ#5& /QQLlogo  HREEIMLHE / Chinese & English
1. 2EBFHER=SME; ; |
2. REBHREQQEIF InEGASHER; 8 Q Q B H‘ )i
QQ has many versions to be used on different platforms. Every version has its
own Chinese and English names. The rule for Chinese name is ‘QQ + XXX ( |
Platform) and for English name is ‘QQ for XXX’ (Platform). fRASZFR / QQ for platforms
m QQ for plarforms naming specification: QQ 457 / QQ Logo #57EE / English
£ 1. All Chinese in version name is using FZ Lan Ting Hei. |
2 2. All English in version name is using Helvetica.
5 3. The official version name must be combined with QQ symbol. Q Q \
: for Mobile

52

FRZAZFR / QQ for platforms

01.
hXEE
Chinese Only

02.
PRYAEE
Chinese & English

03.
RNEIRES
English Only
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IRARZFRERN S RS —RF, ARIEETEYE, SRR EILURED
BMTERERE, RAZBLUARE— M RNRITNZ=AZE, X (ER
A AEARERE(ZEXE)” ZRKERANEHAEANF. F5. &5E
FEREFHEERER TR SincRINEN, AT RIEREXNEZ
Fa@EW . MAEMR 8 MRISHYRR “X” BAMIZIFENATRIER
15

When using QQ for platforms, the rules are applied same to QQ logo. To ensure
that the QQ for platform is clearly visible in all applications, always maintain
adequate clear space around it. This space represents the minimum distance
between the logo and any other design element or text. To ensure the integrity
and legibility of the logo, the area surrounding it should be protected.

0.5X

1.6X

0.5X

0.5X

1.6X

0.5X

0.5X

1.6X

0.5X

0.5X 0.25X 0.25X 0.5X
1 1 1 1
| | 0.5X
] 0.3
X
“10.3X
0.5X
0.5X 0.25X 0.3X 0.5X
1 1 1 1
| ‘ 0.5X
71 0.3X
X
0.3X
0.5X
0.5X 0.25X 0.3X 0.3X 0.5X
1 1 1
for Moblle

0.5X
0.3X

0.3X
0.5X



5.02 PR AZ RS ZIE (7)) 8 QQ Fhux 8 QQ iPhonekr

QQ For Platforms Specification (Chinese) 8 QQ
— Android

QQRBITSERAFEa5RR, HARRSRAERENER, LITERAEH

A, 8 QQ raair 8 QQiradis

1. BirBAIRERL

QQ+&iHHR 8 QQ -

(#I40: QQFHME. QQ PCHR) — Android Padhix
2. FABMERES:
(carFaiR) — B QQ Windows Pad}

Here are the naming specifications for QQ for platforms in Chinese and English. 8 QQ PC H}i

1. Depending up to the platform kind:

QQ + Platform kind + kR, 8 QQ Mac H&

(ex: QQFHAR. QQ PCHR)
2. Depending up to the device kind: 8 QQ :
Windows Phonehix

QQ + Device kind + hiz
8 QQ Apple Watch hiz
\

5.00 Versions Naming

(ex: QQ iPhonefir)
QQ+&iim+hi QQ+F&+hR

56
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MRABTRaBAGE (23)

QQ For Platforms Specification (English)

5.00 Versions Naming

58

QOB FSFERTE 55X, EARRNBAERRNER, IITERAS
BIZESTHTE -

1. KigZRERS:

QQ + for + &ix

(f5I40: QQ for Mobile. QQ for PC)

2. FEEMRERAR:

QQ + for + EH

({510, QQ for iPhone )

Here are the naming specifications for QQ for platforms in Englsih.

1. Depending up to the platform kind:
QQ + for + platform kind

ex: QQ for Mobile, QQ for PC

2. Depending up to the device kind:
QQ + for + device kind

ex: QQ for iPhone

£ QQ for Mobile £ QQ for iPhone
— 8 QQ for Android

£ QQ for Pac £ QQ for iPad
— B QQ for Android Pad
— 8 QQ for Windows Pad

£ QQrorrc

8 QQ for Mac

£ QQ for Windows Phone
8 QQ for Apple Watch

|

QQ + for + #&i% QQ + for + F&
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Sub-brands



6.01

FohEFRETTER

Sub-brand Logo Elements

6.00 Sub-brands

62

QUABE—RIINFmhE, e FRERSELENQQmERIMTERI, B
FTTERAR: . EARES2. X Find&, Hx R EEN NI E R E R, FF
BX=FiREF R MmER . QQFmBERERENREN T HFEZEE
NER, MAREMSFSNEEREES. MBHSMEFRINMEERT
MacgkPCi, FIFERETHISUXmRITHORSS[FHT . (AEREL
QQE&BEhl. )

QQ has many sub-brands. Every sub-brand keeps the same rules with QQ
mother brand, and is made up of two elements: 1. Symbol 2. Logotype. The
relative sizes and positions of these elements are fixed. QQ logotype cannot
be used on its own. The primary brandmark should only be reproduced from
the master artwork. It should not be redrawn or altered in any way. The master
artwork is available in various electronic formats, for both Mac and PC, from
Brand Center, ISUX, Tencent. (QQ Wallet as the example on right side. )

BfZtRE / Symbol N =FFR7E / Logotype

8 Qoga

FRAEEFRE / Logo



6.02

FEmhEA RS

Sub-brand Basic Logo

6.00 Sub-brands

64

FREFENSERYRSERMERHRAF—, PHEARZEE
= LERAEMTSHEEST, tnlEeER LERARIE, SiER
SABEUEFENLEREREN AT R, fIINR R, 2RSS, 2K
EDRl, EERINETR, UEAReRgRekizs (AERLIQQE%E N
Bl )

The sub-brand logos of QQ have the same rules of usage to the mother brand,
and recommended to be used in full color version in white/ light background.
When used in white version, the background color should be the main blue
color of QQ. 1 degree version in grayscale can be available in single color
applications like forms or in any embroidery and silkscreen, fax sheet and
memorandum, when the basic version cannot be reproduced in a satisfactory
manner. (QQ Wallet as the example on right side.)

QQixH

QQixH

QQixH

01. 2%k

Te: 2%
B=: B8

01. QQ_Full Color
Logo: Full Color
BG: White

02. QQIEEHR

s BRQQE + 26
BE: 8%

02. QQ_Blue_Black
Logo: QQ Blue + Black
BG: White

03. QQIEER
& BAQQE+AE
ER. B2

03. QQ_BIlue_White
Logo: QQ Blue + White
BG: Black

04. R EhR

Fe: B

E=: BMQQE
04. QQ_Reversed
Logo: White

BG: QQ Blue / Black

05. BBREIR
T BR
B5: A8
05. QQ_Black
Logo: Black
BG: White



6.03

X1

Clear Space

6.00 Sub-brands

66

7R QQRF RERE A LIEFTE N A P #GEMNR !, nS R E F R —E
MNLZEARTRIEKE, EXEHAISTIRSEERN, SEMIRIT TR AR
BTN RIFRIR/MERS . NRFRINSRITTEME SANEM, LXK/ =18
BTFWE. SnSRIBERERN, REXEX/NEZFLG . NaE.
—RRIER FRRFF100%89% £ X 15,502 100% % = X154 AT AR, fER50%
ZeXIFHBETIREFE. (AENLIQAEB TS, )

To ensure that the QQ sub-brand logo is clearly visible in all applications,
always maintain adequate clear space around it. This space represents the
minimum distance between the logo and any other design element or text. To
ensure the integrity and legibility of the logo, the area surrounding it should be
protected. A clear space of 100% should be maintained but when 100% clear
zone isn’t available, use the second option of 50% clear space. (QQ Wallet as
the example on right side. )

0.5X

1.6X

0.5X

0.5X

0.3X

0.3X
0.5X



6.04

{ERSRE

Restrictions

6.00 Sub-brands

68

AT RIEmBIRSHTERUR REFmERE—E, FmBirSeIrEEsmi
SEHFTARERSREIZRERN . AEARMFSE, NREBEZINEG
EFRNEMAIEEREN. (AERUQQKEEM. )

To maintain the integrity of the logo and to promote the consistency of the
brand, it is important to use sub-brand logo as described in these guidelines.
The examples shown here illustrate possible misuse of the logo that should be
avoid. (QQ Wallet as the example on right side. )

743

B ot

FENBIRETTRAILLBIRE;

Don’t change proportions.

FEEEE N FIREFE;
Don’t change the logotype.

FERP RS ;

Don’t rotate the logo.

B oaka

8 im.qqwalet.com

8oa%a

FENZRBIFSINN;

Don’t change the logo’s details.

FEETTEEFMESIE,

Don’t create a logo lockup with text.

TEERSIRRINEE,;
Don’t add a drop shadow to the logo.

8 aaga

8@ 12015

il

FEIBE SIS ;

Don't alter the color.

REERS LIRIIFD RES;

Don’t add the the year or the version
number.

NER BTSN I 5

Don’t outline the logo.

S, £

Y i s=

xfl

T E{E FREH, RERATE,

Don’t use the logo in a low quality.

RE R R,

Don’t compress the logo.

FEAERSRERE R,

Don’t make image into the symbol logo.




605  FRIET (264)
ARh&FR<

Sub-Brands (Example)
HEABLFRERT. AA—QQENMMEER, FmERNERERETRIK
RARFBITAIEHIT.
Parts of QQ sub-brand system are showing on the right page. To unify the
entire Brand Architecture of QQ brand, the use of sub-brands requires to follow
the specification book. For more inquiry or brand extension, please contact
Brand Center, ISUX, Tencent.

3

70

QQ3xE
QQFihz
QQIzD
QQXEERE
QQIZIEI R
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Imagery



7.01

RN X

Imagery Style

7.00 Image

74

TREEENHEEF. B, IF. FEXOMOER, BRRES
E At . BRENFEKSEAWGTINEEG S, XRAWEH~mAYmEE
. EREFUHNZSERIIDEREARMA, BERFABTER—ENRE
1, BEXEEH. B,

Imagery should be showing the four characteristics: young, interactive, clean
and story-telling. Bright and healthy image of models, and natural life scenes
build the brand image more positive. Product function points can be naturally
integrated into the life scene in the photography. The imagery should contain
stories and also the style needs to be fresh and bright.

Narrative

B

interactive

T

clean



7.02

AREITTE

Color Tone

7.00 Image

76

g EEQQmER G TRE T UMER . AEFRAQQmENNEEEER
e, RIS LEIERTRERE R ERANQQmE. 01EBMN{E
AEEFRSRHMAE; 028 AMERNEmREN ST,

The appropriate use of color helps to make sure all the users understand QQ
brand. 01 is the main blue of QQ brand image, and it must be used as major
tone of the image. 02 is the skin color of people, and it should be close to the
chart.

01 MIEAEEP LM IMATERE
01 is the main blue color of QQ brand image,
and it must be used as major tone of the image.

028 AN I EER SR S LR

02 is the skin color of people,
and it should be close to the chart.




7.03

AL Srs

Lighting

7.00 Image

78

FBRPBEEEAR. NREERERABAINIC TR, SEMEEF
&, ARANBEXNBERE. SHERECEAEFTENC, MNixE
FIEKBA,

Natural lighting is preferred. The use of heavy flash and any artificial lighting
should be avoided. Lighting should be balanced with no heavy shadows and
when studio lighting is necessary it should look natural.

3o

]




7.04

ANPERIRTE

Posture

7.00 Image

80

TEPNAYMRBER, EAVMENTRASTE. =@, RE. Bk, i
Jto BMAMIERNXERZNZSMREBREEKR . WINTLISET. 3§
5. B mEDl. EENETEFEAT, ILERIMIERETR/EN.

Images of people should be natural and the interaction shown in the image
needs to be young, happy, and positive. The moments that photography
captures should establish an emotional connection with the audience. They
can interact with the camera, the environment, or the products. Focus on the
characters, so that the background will become soft and natural.




7.05

AR EK

Dress Code

7.00 Image

82

RPN RENMUCUNZEEBEATENRE, LEFRERL . KRELHN

ZFF e . 5. iﬁ%#%ﬂnnﬁﬁﬁﬁ%hﬁ@i%ﬁﬁo RE—EEE88E
&, BEhFEERRTE, TSR MRFEERm, FER
FEMRPELSENET.

Hair and makeup should create a natural feeling of youth. Girls should be not
wearing heavy make-up. Clothes and accessories should be consistent with
the age, gender, scene and reflect the lifestyle which is on brand. Outfit needs
to contain blue color and looks comfortable, not dirty or wrinkled much. If the
product needs to present in the scene, expose it with a reasonable reason.




706 BYRIHE

Location

BENBREXEE, REFEEERZEEXLEHEETFE
JI o EU%A}EETFHHEQUJHE*DEEEHo _nx /\Alout)\uo

Scene selection is critical to the photography, which needs to appear to be
authentic, clean and tidy. It can reasonably demonstrate the product’s features

and topics.

7.00 Image

84



7.07

R ERSIRS!

Restrictions

7.00 Image

86

Bl mhEEG Z BRERSEERMM. ERIREE I GNEEFRIEA
B, t%, &8, BREFMETEAZEN. KENEREERRMRLE
BERLITER.

Sometimes there are subtle differences between a correct image and an
incorrect image. Even though all the elements of lighting, styling, and location
are correct but if the interaction between people or realness is missing, it can
result an off-brand imagery. The following demonstrates examples of what to
avoid.

FEEAIZIEHRES;

Do not make a pose deliberately.

TEF LIRS ;

Do not choose dark light image.

REIMNEA;

Do not use foreigner model.

AEREREIE;

Do not use the model with dirty and
untidy image.

Ay

AEFRSHEEERTESL;
Do not use the camera lens make the
picture distorted.

FERKMEE;

Do not miss the blue brand color.

RERRIREL,
Do not use the image with messy
background.

Do not lose focus.

: . \ o . =
REWRIL; RIFFRE L EAEBII30;
Do not with heavy make-up. Do not use the model looks like over the

age of 30.

g 3&»4
PR

N\ -
N
CA)
>

s

R
Ny

e
b3

_ AN

- B =
EEAZEME. ESTRETA;
Do not use the image contains drinking, Do not use the image with sexy wearing
smoking or other unhealthy behaviors. models.
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801 RS REAN IR

App Icon/ Splash

F—mA X EAQQR MM IR R AT — N e AN R RS . aE
i, QQELSIERNGMEERNBFEAEBRNRMEEE. QQREIRE
B AFEHappBIEREHARE. ERRERES IR REERER
RORY, ABREIRESRIETEM .,

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, QQ brand will have the right tone to
support the right message for the audience. QQ logo can be applied in mobile
devices as icons or splash images. Be aware of the device characters to make
sure the logo looks optimized in small size.

8.00 Applications

90



8.02

2R

Namecard

8.00 Applications

92

LIG—RI G U ERQQmB M IR R EII— MR AN M R . 1A
Fim, QQEBLIRIERNmEERNBFEAERIImEER. XTEFT
=, BREAFRQQEMHEENNABE . EEIRIFET, QQmhEiREMR
BT, AW 2N E @R

Using the brand identity system in a consistent manner will build a strong brand

image. As following examples shown, QQ brand will have the right tone to
support the right message for the audience. Business Card can be an important

application that represent the QQ brand to the clients. Brand logo should be

applied to the print material clearly, expressing the strong brand identity of QQ.

8.QQ

Jonathan Wong
Tencent ISUX / Director

T : +86-789-01234567
F : +86-789-01234567
M: +86-186-8888-1234
E : jonathan@tencent.com

Tencent Holdings Ltd.
Tencent Bld., Kejizhongyi Ave.,
Hi-techPark, Nanshan District,
Shenzhen, 518057



803 FMARIFE

Stationery

o
o

LIG—RI 5 U ERQQmMBEM IR B R G I — ME R MR . A
A, QQEBUARIEMR@REERARFEAIERIREESR . EEIRIEE
4, MERSREMEMTFDANERS,

-

Using the brand identity system in a consistent manner will build a strong

brand image. As following examples shown, QQ brand will have the right tone
to support the right message for the audience. Brand logo can be applied to

the print materials in clear way for the stationery system of QQ.

8.00 Applications

94



8.04 %&E

Badge

LAR—H A N EREF ERGEN TR REBEL — 2K mEFE SR .
MABEEFR, QUBLUREHRNZEERENBFERERNMEER. QQm
BREEE TZ2ME XM ERENQQmETLIR

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, QQ brand will have the right tone to
support the right message for the audience. QQ logo can be applied to various

materials to represent the brand image of QQ.

8.00 Applications

96



8.05

PP

T-shirt

8.00 Applications
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LIG—RI G U ERQQmB M IR R EII— MR AN M R . 1A
Fi, QQIBURIEMR@REERANRFEAERImEER . E5EmhEN
AizsH, EBEETLIEAEREFTRRERRT, LUEAEHNQQmE
78

Using the brand identity system in a consistent manner will build a strong brand

image. As following examples shown, QQ brand will have the right tone to
support the right message for the audience. Penguin can be applied in various

brand applications to represent the brand image of QQ.



8.06

STERS

Bag

8.00 Applications

100

LIG—RI G U ERQQmB M IR R EII— MR AN M R . 1A
Fi, QQIBURIEMR@REERANRFEAERImEER . E5EmhEN
ApSRT, CEERENmERERETLIZRAENETRAeRRYT, LUE
KIEFRIQQm SR .

Using the brand identity system in a consistent manner will build a strong

brand image. As following examples shown, QQ brand will have the right tone
to support the right message for the audience. Dot patterns can be applied in

various brand applications to represent the brand image of QQ.




8.07

mehE i an

Brand Products

8.00 Applications

102

LIG—RI G U ERQQmB M IR R EII— MR AN M R . 1A
Fi, QOIBURIEMRRMEERABFEAERINmEAER . E5ERmhEr
m, QUEMIRSEEY TZ2EEESMAE, 4K, R E, A EiNEF .

Using the brand identity system in a consistent manner will build a strong
brand image. As following examples shown, QQ brand will have the right tone
to support the right message for the audience. QQ logo can be embossed to
various materials such as paper, leather, stainless etc to make various brand
products.
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BEXRBTU

Contact

BRERERAT

Tencent Technology (Shenzhen) Company Limited
HMZBFPARIRITED | RAEETTC

ISUX | Brand Center

#biik / Address :

IIRERYImE L XEREREAER P — B R AR
Tencent Building, Kejizhongyi Road, Shennan Avenue
Nanshan District, Shenzhen City, Guangdong Province

E3i% / Tel : +86 755 86013388
&5 |/ Fax : +86 755 86013399
Mk / Website : isux.tencent.com
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